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Yntroduction

Hoisington's Business District, in a period of
over acentury, has undergone a slow process of
poor maintenance, repeated alterations to build-
ings and streetscape, and detenoration and/or
neglect to many upper stories of buildings,
which if not lefi m plain view, have been cov-
ered over with all sorts of inappropriate materi-
als. Parking lots offer few visttor amemties and
in some cases are uninviing and hard to find.
Sidewalks offer few pedestrian comforts, some
have ankle twasting, shick spots in the form of
circular insets and corner areas of exposed
agoregate. The various sty les of business signs,
awnings, and streetlight fixtures offer only
chaotic clutter to the downtown image. At this
time handicapped accessibility 15 poor both on
the streets and in the shops. There is no public
rest room facility, and weeds are growing where
flowers or landscaping would be a refreshing
Improvement

Theappearance of individual buildings,
storefronts, signs, alleys, window displays,
parking lots and sidewalks establishes the visual
character of the downtown and plays a major
part in the marketing success of the business
district. Presenting an attractive image 15 simply
good business. Improvement and maintenance
are not only essential to strengthen the appeal of
individual properties, they also are necessary to
improve the image of the entire downtown area.

Hoisington's business district has evolved
over the period of more than a century, one
building at a ime. A building does not
necessanly have to be old to be a valued
addition to Hoisington Main Street. Good
design, which can exist in any period, will only
serve to improve the image of the area.

These mterpretations ofthe Hoisington Main
Street Gundelines deal mainly with design

1ssues, however, since maintenance of improve-
ments 15 vital to their lasting effect, these inter-
pretations also wall include some recommenda-
tions on that subject. The gumdelines and their
interpretations have been developed to enhance
the individual character of each building while
strengtheming the overall image of downtown.
They do not, as wath some towns, advocate a
"theme" approach to improvements, such as
"colomal" or "Bavarian." A long-term, pleasing
treatment, which 15 hikely to survive passing
fashions, can be gained by exammning each
building individually and taking advantage of
its histonic integrity. This does not, however,
necessarily mean to reproduce exactly the
appearance of a building as it locked at a partic-
ular period in ime. A building can be improved
by using what exists, minimizing the less attrac-
tive features and adding simple, and many times
imexpensive, elements to emphasize positive
features. Removal of inappropriate tacked on
"moderations,” simple maintenance, the addi-
tion of a well-designed sign or awmng, and care
in the selection of colors and matenals can give
surprisingly good visual results. Such improve-
ments are a good, lasting investment both in
terms of cost and customer relations. By coordi-
nating improvements, mdividual merchants are
able to retain their mdividual 1dentities while
strengthening the mage of downtown as a
whoale.

The ultimate responsibility for the applica-
tion of the guidelines and their interpretations
rests with the people who stand to receive the
most substantial benefits from a revitalized
downtown - the individual property owner and
the downtown merchant

















































